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Public television stations such as MPT are a free classroom, 
a free stage for the arts, and a trusted window to the world.  
Especially among underserved groups such as rural 
populations or those unable to afford cable, satellite, or 
mobile transmission, public TV brings entertainment and 
enlightenment as well as coverage of local and state 
issues that affect citizens and communities nationwide.

For the seventh year in a row, the Roper Poll found public 
broadcasting to be the most trusted institution inAmerica, across
all ideological and partisan lines.  From candidate debates and 
coverage of state legislatures to Ken Burns and American Experience
documentaries, public TV is committed to programming that 
showcases what is special about our country. 

MPT prides itself on being a safe harbor of children’s educational programming.  Numerous 
studies of public TV programming indicate that children who watch shows such as Sesame 
Street, Martha Speaks, SuperWHY! and Word World show marked improvement on key 
literacy and social skills.  What’s more, public TV is cited as the number one source of
media content among preschool teachers. The online educational content and 
resources provided by public television has become one of the top Internet 
destinations for children.

Beyond the programming for the youngest of viewers, MPT is the source for local
productions which educate, entertain, and enlighten citizens of all ages — from 
classic documentaries and nature programs to creative explorations of Maryland
towns and tourist destinations or interview programs that provide examination
and context for pressing civic issues.

Some 170 million Americans regularly rely on public broadcasting each month 
for its educational and information resources, its thoughtful exploration of diverse
religious and cultural issues, and the window on the world stage that it opens to
urban and rural communities across our nation.

Maryland Public Television — on its air and in the vastness of its online presence —
lets our citizens experience travel, arts, discoveries, and adventures they might not 

encounter on their own.  Maryland Public Television is free and accessible.  It 
invites curious minds.  Thank you for supporting and endorsing our work.

MPT's mission is to educate, entertain and enlighten the 
people of Maryland and beyond through creative programs 
and services of the highest quality, delivered through traditional
public broadcasting and new multimedia technologies. MPT's
commitment to excellence, innovation, diversity, and the 
values of Marylanders is essential to this mission.

Why Public TV?

Mission Statement

“ As a former 
history museum 
director, historic 

preservation advocate, 
and classical literature fan, 

I love MPT's historical, cultural 
and nature programs, but I'm 

also addicted to literature 
and mystery series.  MPT 

has something for 
everybody... “

—Patricia Sullivan, Annapolis, MD, 

Member, MPT Heritage Society
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A
message

from the

President

& CEO

Dear Friend of MPT,

Just like in households across Maryland and the nation, Maryland Public Television 
has had to look at its obligations and its resources with a fresh pair of eyes.

Probably like you, we’ve had to adjust to changing economic times.  The adjustments
haven’t always been easy (discontinuing popular activities, laying off staff, and 
learning to do without), but we have made them.

It’s in the context of these challenging times that I write to express MPT’s sincere 
gratitude to the individuals, families, foundations, and corporations who’ve endorsed
our work.  This endorsement has taken the form of memberships, contributed dollars,
production collaborations, and corporate sponsorships.  We thank you for fueling our
work in fiscal year 2011, the period of this annual report.

Most important, we recognize our obligation to account to you on how we’ve taken 
your investment and translated it into programs, outreach, educational efforts, and
events that help us fulfill our mission to Maryland citizens.  It’s my hope that the 
pages of this report will demonstrate that we’ve been wise stewards of your 
investment and have earned the confidence you’ve placed in us.

With thanks,

Larry D. Unger
President & CEO
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Maryland Public Television is a public tool and a repository of public
trust.  Our business goes beyond television, and our reach extends
far beyond the physical location of our six transmission towers.
MPT reaches into all corners of Maryland to reflect and serve 
citizens of all ages.  We are literally the public’s television — a 
local resource, an adept storyteller, and an improver of lives.

• MPT is a television station with a free statewide 
broadcast signal and an educational institution 
specifically dedicated to Maryland and its citizens.

Writer E. B. White opined that noncommercial TV should seek “the
ideal of excellence, not the idea of acceptability.”  He held that TV
ought to be the “visual counterpart of the literary essay, should
arouse our dreams, satisfy our hunger for beauty, take us on jour-
neys, enable us to participate in events, present great drama and
music, explore the sea and the sky and the woods and the hills.”

Mr. White’s ideas resonate at MPT where a free broadcast 
signal covers the state and is available to all who own a 
TV set.  MPT is locally operated, and decisions about our 
on-air and online content are made by people who live
within Maryland communities.  They work to create the
words and pictures that arouse dreams, create journeys,
present drama, and explore the world. 

MPT is the state’s largest classroom.  From pre-school 
through college and beyond, we play a role in the 
educational enterprise — preserving and sharing history; 
providing arts and culture; helping advance learning in 
science, technology, engineering and math; and contributing 
to civic discourse.

Particularly through our super-website Thinkport, we open the minds of 
children and partner with educators in innovative — sometimes unpredictable — ways.

• As state licensee of the Public Broadcasting Service (PBS), 
MPT is a conduit for disseminating quality PBS programming to all 
corners of Maryland along with MPT’s own locally produced shows.

Television is an instrument that can be used for good or ill — raising the level of 
discourse in society or degrading it; broadening horizons or narrowing our 
worldview; bringing us together or leaving us isolated and self-absorbed.  From 
its inception, PBS has chosen to embrace the ideal of excellence — not merely 
acceptability.  PBS has brought music, theatre, dance — virtually all the arts — 
to people who might never have had a chance to experience them.  PBS 
cameras have traveled to lands that most of us will never see in person.  
MPT’s tickets to travel destinations, theatre stages, sporting events, 
and lecture halls are free of charge and accessible to all.

But PBS programming produced by or simply carried on Maryland 
Public Television does more: it respects viewers’ intelligence.  
MPT is television for the curious mind — inspiring, piquing interest, 
and enlivening daily life.

• MPT is a free learning hub for students, teachers, parents, 
daycare providers, and other citizens.

Teachers are four times more likely to become members of 

What we do — and why

“ MPT provides
a depth of information

that I can’t 
find anywhere else ... 

The PBS NewHour offers 
intelligent insight ... 

while Outdoors Maryland
celebrates the richness of Mary-

land's natural resources. “
—Gary Horowitz , Frostburg, MD, 

Co-chair, MPT Society for 
Excellence in Television
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a public television station than are 
individuals in the general population.
Why?  Because educators under-
stand and appreciate the difference
that public TV makes in the lives of 
the children entrusted to their care.
Whether it's technology, liter-
acy, or assisting childcare
providers, MPT is on-air,
online, and in the com-
munity with educa-
tion resources for
teachers and parents
to help children reach
their full potential.

Thinkport.org, MPT's compre-
hensive website developed for 
Maryland's K-12 education community and 
families, provides a rich collection of multimedia 
resources for the classroom, including interac-
tive online field trips, downloadable video clips,
and a searchable database of standards-based
lesson plans.

A wealth of online professional development 
offerings and an innovative suite of technology
tools aid teachers in their profession; and an
area for families builds connections and 
communication between schools and homes.

Caregivers for young children are not over-
looked in MPT’s educational enterprise.  Training
and resources for childcare providers has been 
a mainstay of our activity for decades, enriching
pre-school learning and children’s readiness for
their K-12 experience.

Impact on the 
community
It’s said that if an organization does not measure 
and quantify, then it’s not properly accounting for its 
service to its stakeholders and constituents.  Each 
year, MPT tabulates its activity in areas such as 
attracting viewers or producing local programs or

reaching out to the communities it serves.  We 
offer these measures of achievement on the next
page to illustrate the breadth of MPT’s work as 
a resource, community partner, content producer,
and educator.

MPT’s future
The future of Maryland Public Television will reflect the
commitments we’ve identified in our strategic plan but
also will be influenced by the amount and sources of
revenues we receive.  That’s a fact of life in public 
television and in most of our state’s for-profit and 
nonprofit organizations.  

Our plan calls for increasing emphasis on local 
productions so that MPT can tell even more stories
about Maryland citizens, history, natural resources, 
and civic challenges.  To this end, we’ll be aggressive in
seeking out content, funding, and production partners
from across the state.  

We know that our future will likely include some tools
that don’t exist today.  For this reason, we will watch for
opportunities to adopt emerging technology that may
enable us to better engage our shared community.  The
email-delivered newsletters we publish today and the
updates on our Facebook and Twitter sites will perhaps
give way to other communication channels, and we in-
tend to be ready for them.

We must keep current, too, where our television 
transmission is concerned.  The future will undoubtedly
bring improved mechanisms for delivering media, 
and we can’t afford to fall behind on such emerging
technology.

Finally, we offer a profound thank you to the individu-
als, businesses, and foundations listed on these pages.

Their support — both in spirit and financial invest-
ment — is the driving force in everything we do.
The future at MPT will be determined by their
continued partnership with the men and
women who create programs, appear on our
air, devise our websites, represent us in the
community, and maintain our far-flung facili-
ties.  It is a joyful, collaborative effort and one

that will continue to produce the best service
possible for our members, donors, and viewers.

“ Music is my
passion.  MPT’s opera

broadcasts and 
concerts educate people

on an emotional level. 
They entertain us, 

appeal to our hearts 
and bring us all 

together. “
—Miriam Dorf, Towson
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Measures of achievement
July 1, 2010 thru June 30, 2011 (FY11)

Revenue
State $8,455,000
Membership 6,654,343
Corporate support & other 3,891,003
Corporation for Public Broadcasting (CPB) 2,757,654
Grants 1,732,000
Production 1,083,000

$24,573,000

Funding overview
The financial information below represents the combined budgets of Maryland
Public Television and its affiliated 501(c)(3) foundation, the MPT Foundation,Inc. 

34%

27%

16%

11%

7%
5%

Monthly viewing
• 700,000 households
• 1+ million viewers

Local program hours
• produced 105.5 hours of original, 
local programs

Service to viewers/members
• free statewide broadcast signal
• 11,700 telephone inquiries handled by 
MPT Audience Services

• 7,479 email inquiries handled by MPT 
Audience Services

• statewide legislative coverage in weekly State 
Circle and special “Ask the Governor” editions 
of Direct Connection

Online activity
• 10,096,813 page views on www.mpt.org
• 1,020,848 unique visitors to www.mpt.org
• expanded content areas including: 
Afternoon Tea weekly and monthly columns 
by “Tea Lady” Heather Sanderson and 
development of new website for MotorWeek

• 1,874 Facebook fans 
• 1,776 followers on Twitter 

@marylandpubtv (at 9/27/11)

Outreach
• 14,517 volunteer hours raised by MPT to help 
Chesapeake Bay preservation groups

• 12 MPT & Your Community spots highlighting 
local public service organizations

• 1 community forum in Conversations 
Around Maryland series

• 40 tours of MPT studios for local groups

Partnerships
• 60,508 contributing members
• 65 regularly volunteering groups
• 720 volunteers

Awards
1 International Academy of the Visual Arts 2011 

Silver Communicator Award of Distinction 
6 National Academy of Television Arts & 

Sciences National Capital Chesapeake Bay 
Chapter, Emmy® Awards

1 New York Emmy® Award 
1 TIVA-DC Peer Award
1 Park City Film Music Festival award
1 National Friends of Public Broadcasting 

Volunteer in Fundraising Award
1 National Friends of Public 

Broadcasting Grassroots 
Advocacy Award
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Education:  primary purpose, continuing mission

From the time President Lyndon B. Johnson signed into law the Public Broadcasting Act of 1967 to 
establish public broadcasting in the United States, a primary purpose of the then-new institution, the 
Corporation for Public Broadcasting, was to give a “stronger voice to educational radio and television by
providing new funds for broadcast facilities.”  President Johnson continued, “(The Act) will launch a major
study of television's use in the Nation's classrooms and their potential use throughout the world.”  From
such hopeful beginnings, public television did indeed become a resource for the American classroom. 

Since MPT’s establishment in 1969, our long-standing commitment to education has continued to touch
schools, families, and the child care community as we work to provide high-quality programs and services. 

A cornerstone of MPT’s education service is Thinkport.org, a 
comprehensive, Web portal well-known throughout Maryland 

as a trusted gateway to dynamic digital learning resources;
professional development opportunities and training; online
courses; and community outreach in both early child care
and the K-12 education communities. MPT and its educa-
tional partners continue to collaborate to help teachers
teach and students learn.  This was our mission in 1969, 

and it remains our mission today.

Education measures of achievement
• 18 million+ Thinkport page views
• 1.4 million+ Thinkport visits 
• 150 pre-K-12 presentations / 3,200 educators trained
• 49 early childhood educators enrolled in online 
courses for MSDE certificate for credential

• 993 K-12 educators enrolled in online courses for 
MSDE professional development or graduate credit

• 1,200 hours of instructional television aired on MPT2

Expense
Production, program acquisition, transmission $15,108,000
Marketing & development 3,593,000
Administration 3,010,000
Education services 2,043,000
Communication, promotion, outreach 819,000

$24,573,000

15%

8%3%

12%

62%
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Individuals and Family 
Foundations

Members of 
Maryland Public Television

More than 60,000 persons support
MPT by becoming annual members.
Although we are unable to list them
by name in this report, we wish to ac-
knowledge their endorsement of our
work.  Their calls and messages to us
throughout the year are welcome re-
minders that — from the Eastern
Shore or Southern Maryland to the
most distant points of Western Mary-
land or the northern counties — MPT
has active viewers who turn to us for
entertainment, enlightenment, and
education.  We’ll continue to work
hard to merit their confidence and
support.

Leadership Circle

These philanthropic donors provide
pacesetting gifts to MPT.

Visionary Circle - 
$250,000 and above
Irene and Edward H. Kaplan

Chairman’s Circle - 
$50,000 - $99,999
Anonymous

President’s Circle - 
$25,000 - $49,999
The Kassap Family and 
The Leo V. Berger Fund

The Society for Excellence 
in Television (SET)

MPT’s Society for Excellence in Tele-
vision giving levels reflect core ele-
ments of the visual spectrum and
our appreciation of these valued
donors. 

SET co-chairs: Gary Horowitz 
and Kathryn Lindquist

Sapphire - $10,000 - $24,999
William G. Baker, Jr. Memorial Fund
Howard P. Colhoun Family Fund
Barbara Porterfield

Ruby - $5,000 - $9,999
Anonymous (2)
Mary Jane Blaustein
Alan and Amy Meltzer and 
The Meltzer Group

Carolyn Rimes
The Nora Roberts Foundation
Louis B. Thalheimer and 
Juliet A. Eurich

Mark and Christina Mandris Turner

Emerald - $2,500 - $4,999
Anonymous (3)
Julia Basbagill
Allan H. Dana
Richard and Rosalee C. Davison 
Foundation, Inc.

Sandra Levy Gerstung 
John P. Andelin, Jr. and 
V. C. Geoffrey

Gary Horowitz
Kathryn D. Lindquist and 
Terry Newendorp

Platt Foundation, Inc.
William J. and Sally R. Siegel 
Foundation, Ltd.

George and Suzanne Wills

Crystal - $1,000 - $2,499
Abramson Family Foundation
Anonymous (38)
Louise B. and Charles T. Albert
Terry Albertson and Kathleen 
Blackburn

Dr. and Mrs. John R. Alexander, Jr.
Stephen J. and Laurie A. Anderson
Louise Armstrong
Bernd Arnold
Penny Bank
Morey Bernstein Memorial 
Foundation

The Lois & Irving Blum 
Foundation, Inc.

Bonnie and Jere Broh-Kahn
Mary Catherine Bunting
Pete and Jane Chambliss
Suzanne F. Cohen
Wayne Coleman / in memory of 
Gina Enderlein Coleman

Mr. and Mrs. James M. Compton
B.J. and Bill Cowie
Mark and Laurie Dalton
Jane W. Daniels
Emily Monk Davidson Foundation
Richard and Rosalee Davison
Irene C. Diamond & Mitchell J. 
Diamond Charitable Trust

Ann M. Dixon and I. Elaine Lowry
The Honorable Robert J. Dole
Andrew Ekblaw
Helene and David Emsellem
Rhea Feikin
Sandra and John Ferriter
Catherine Fiddes
Julie Finley
Elaine and John Freeman
Carolyn Frenkil
Edward Fu
Mr. and Mrs. John Gallagher
Warren and Sharon Green
Linda Greenway and Peter Wilhelm
Kay Tuttle and Richard Hancock
Sara Harris
Frederick Harrison
William Hein
Robert and Constance Hickey
Joanne and Keith Hiss
John and Holly Hoey
The Honorable R. Tenney Johnson

Sarah Jones
Mr. and Mrs. David C. Jory
Janet Katowitz
The Steven J. Katz Philanthropic 
Fund

Gloria B. and Herbert M. 
Katzenberg Fund

Mr. and Mrs. Gerald M. Kavanagh
Roger G. and Frances H. Kennedy
D’Arcy Lawrence / in honor of Ruby 
Julie and Peggy Lawrence

Dr. and Mrs. Harry Letaw, Jr.
Libman Philanthropic Fund
The Long Bay Charitable 
Foundation

Kip Mandris
Mrs. Rebecca Manyak
Timothy Mathias
Thomas and Linda McCabe
Michael and Carolyn Meredith
Col. and Mrs. Walter J. Mitchell, Jr.
Gillian and Roy Myers
James O. Olfson
James D. Parker, M.D.
Mr. and Mrs. C. E. Peck
H.O. Peet Foundation, Inc.
Walt and Virginia Polley
Riepe Family Foundation
Richard and Selma Rynd
Eric Schlegel
Tom Schniedwind
Dr. and Mrs. David M. Schwaber
Jacob S. Shapiro Foundation
Robert and Anna Shuman
Carole and Hanan Sibel
Maxine I. Smith
Earl W. Stafford
Jennifer Stanley
Carolan and Brian Stansky
Mrs. William C. Storey
Mrs. Doris Sweet / in memory of 
Don Sweet

George Swope
Maurice Tosé
The Robb & Elizabeth Tyler 
Foundation, Inc.

Larry D. and Sherry L. Unger
Mary Frances Wagley
Larry Waldron
Ellie K. Wang
Christopher Washburn
Ellen C. Williams
Jean and Robert Wirth
Bernard J. Young
Elinor Zetina

Estate Gifts 

Estate of Delores E. Allen
Estate of Hannah K. Dowell
Estate of Melvin Hoffman
Estate of Lauraine E.S. 
Kirkpatrick-Howat

Estate of Juanita Matthews
Estate of Marea M. McMullan
Estate of Herman and 
Selma Lee Owrutsky

Estate of George C. Tilghman
Estate of Leonard A. Urban

Heritage Society

The Heritage Society comprises
members of MPT since 1969 or indi-
viduals who have made legacy gifts
to the MPT Foundation, Inc.

Heritage Society chair:  
Bennard Perlman

Dr. and Mrs. Herbert Aaron
Dr. Alice Adams
Dr. and Mrs. Clifford Alper
Anonymous (26) 
Miss Deyerle R. Atkins
Penny Bank
George Beneman 
Dr. and Mrs. John K. Boitnott
Mr. and Mrs. A. Stanley Brager, Jr.
Mr. and Mrs. John V. Brain
Anthony Brannum
Mrs. Inez Buis
Mr. and Mrs. E. Donald Bunce
Mr. Carl F. Christ
Mr. and Mrs. James M. Compton
Anthony Corbo
Mrs. Janet W. Crampton
Allan H. Dana
Dr. and Mrs. Arthur M. Dannenberg
Richard J. Dimont
Mrs. Wilma Ehrlich
Rhea Feikin
Dr. and Mrs. Theodore M. Feldberg
Mr. and Mrs. Alvin Fisher
Elizabeth Frank
Helen Frank
Elaine and John Freeman
Mrs. Harry Friedman
Joann and Jack Fruchtman
Mr. Wilfrid G. Gapetz
Sandra Levy Gerstung
Glenn Goff
Mr. Robert W. Halli, Sr.
Dr. and Mrs. James M. Hitzrot II
Mrs. Ruth Hoffman
Harriet Iglehart
Mr. and Mrs. Donald W. Johnson
Ross and Lynn Jones
Alan L. Katz
Barbara and Jay* Katz
Mr. and Mrs. Robert Lambert
Mr and Mrs. Joseph Lentz, Jr.
Dr. and Mrs. Saul Lindenbaum
Kathryn D. Lindquist and 
Terry Newendorp

Luke and Nancy Marbury
Simeon Margolis, M.D.
Grover V. Martin
Lisa S. McAllister
Ms. Martha A. Mitten
Ms. Leona S. Morris
Audrey Neely
Mrs. Miriam O'Green
Kalevi Olkio
Horace Z. Opel, Sr.
Bennard Perlman
Mr. and Mrs. William W. Pheil
Mr. and Mrs. Paul P. Plevyak
Carolyn Rimes
Ernst S. Selig
Mrs. Joseph W. Sener
Susan and Herbert Shankroff
Mr. and Mrs. Harris J. Silverstone
Ms. Zelda Simon
Leo and Anna Bella Sirota
Catherine L. Spain
Dr. Murray* and Janet Gerber 
Steinberg

Patricia Sullivan
Doris Sweet
Susan B. Thomas
Bonnie Usilton
Mr. James C. Walmsley

Roll
Honor

MPT Annual Report 2011:Layout 1  12/7/11  11:47 AM  Page 8



7

Alec Webb
Mrs. Irma Weinstein
Ms. E. Jayne Wesley
Dorrit Westheimer
David Xavier
Mr. and Mrs. Kenneth Zajic

*deceased 
We have taken great care to accurately record
the names of our donors and sincerely regret
any errors or omissions. Please direct any in-
quiries to Major & Planned Giving at (410) 581-
4171.

Corporate and 
Foundation Funders

Regional corporate and 
foundation support 

AARP of Maryland
Abramson Family Foundation
Ad Layout and Design
Advantage Medical Services
Adventure Park USA
Alex Cooper Auctioneers
Ambassador Dining Room
American Limousines
American Trading and 
Production Corporation

Amtrak
Annie E. Casey Foundation 
Antietam Cable
Antiques Center of Savage Mill
Arena Motor Group
Asbury Methodist Village
THE ASSOCIATED: Jewish Commu-
nity Federation of Baltimore

Association of Baltimore Area 
Grantmakers

Atrium Village
Auburn School
Augsburg Lutheran Home & Village
Baltimore Beer Week
Baltimore Commission on 
Arts and Sciences

Baltimore Community Foundation
Baltimore Concert Opera
Baltimore Office of Promotions 
and the Arts

Baltimore Orioles
Baltimore Symphony Orchestra
Bancroft Foundation
Bank of America
Bauli
BD-Global Impact Fund
Blakehurst Retirement Community
Blue Dot
Bowie and Jensen
Brewers Association of Maryland
Brightview Senior Living
Cambridge Speaker Series
Cancer Treatment Centers of America
Carroll Lutheran Village
Carson Jewelers
Center Club
Center Stage
Charles Delmar Foundation
Chesapeake Bay Maritime Museum
Chesapeake Bay Roasting Company
Chesapeake Bay Trust
Citigroup 
City of Hagerstown
Clark Charitable Foundation
Columbia Triathlon Association
Combined Federal Campaign,
Chesapeake Bay Area 

Combined Federal Campaign,
National Capital Area

Constellation Energy
Coppin State University
Dutch Wonderland
Eastern Shore Higher Education 
Center

Eliasberg Family Foundation, Inc.
Emily Monk Davidson Foundation
Erickson Retirement Communities
Ethel M. Looram Foundation
Fall RV Show
Fidelity Charitable Gift Fund
FINRA Investor Education Foundation
Franklin Square Hospital/
MEDSTAR

Freddie Mac Foundation
Frederick Arts Council
Free State Timbers, LLC
Garrison Forest School
Genesis Healthcare
Gettysburg 150
Giant Food
Good Samaritan Hospital
Goodwill Industries of the 
Chesapeake

Gorfine, Schiller & Gardyn, P.A.
Graphic Response
Greenspring Energy
Hadeed Carpets
Hagerstown Honda
Hagerstown-Washington County 
Convention & Visitors Bureau

HCR Manorcare
Hearing and Speech Agency 
(HASA)

Heavy Seas Beer
Hecht-Levi Foundation
Henry and Ruth Blaustein 
Rosenberg Foundation

Homewood at Williamsport
Howard County Recreation 
and Parks

Howard County Tourism, Inc.
Hunan L' Rose Restaurant
India Delight Restaurant
Injured Workers Insurance Fund 
(IWIF)

Irene and Edward H. Kaplan
Island View Waterfront Café
Jack's Fortune, Inc.
Jacob S. Shapiro Foundation
JCC of Greater Baltimore
Jewish Communal Fund
Jewish Museum of Maryland
John Paterakis
Keith Campbell Foundation 
for the Environment

Kennedy Krieger Institute
Ladew Topiary Gardens
Learning How
Ledo Pizza
Leo V. Berger Fund
LifeBridge Health
Lillian and Willard Hackerman
Lockheed Martin
Long Bay Charitable Foundation
Lord Baltimore Capital Corporation
ManorCare
Martin's Caterers
Mary K. Bowman Historical and 
Fine Arts Fund

Maryland Agriculture Education 
Foundation (MAEF)

Maryland Charity Campaign
Maryland Department of 
Agriculture

Maryland Department of Business 
and Economic Development

Maryland Department of Housing 
and Community Development

Maryland Department of Natural 
Resources

Maryland Department of the 
Environment

Maryland Higher Education 
Commission

Maryland Historical Society
Maryland Homebrew
Maryland Office of Tourism 
Development

Maryland Port Administration
Maryland State Department of 
Education Infants and Toddlers 
Program

Maryland Transit Administration
Maryland Zoo in Baltimore
McCormick: OLD BAY
MD 529 Plan
Meritus Health
Monster Diesel
Morey Bernstein Memorial 
Foundation

Morgan Stanley Smith Barney 
GIFT Inc.           

Morgan State University
My Bank! First United Bank & Trust
National Aquarium in Baltimore
National Philanthropic Trust
National Retina Institute
Nora Roberts Foundation
Northrop Grumman Corporation
Osprey Point Restaurant
Paralyzed Veterans of America
Pennyghael Foundation, Inc.
Pepco Holdings, Inc.
Peter Angelos
Pizza Johns
Platt Foundation, Inc.
Play N’ Learn Playground 
Superstores

PNC Institutional Investments
Point Breeze Credit Union 
Preston•Scheffenacker Properties
Renaissance Charitable 
Foundation, Inc.

Richard Eaton Foundation
Riepe Family Foundation
River's Edge Landscapes
Robb and Elizabeth Tyler 
Foundation, Inc.

Robert H. Smith School of Business
Robert H. Smith School: CIBER 
Research

Roland Park Place
Rosenberg Media
Royal Farms
S&K Roofing, Siding and Windows
Sage Policy Group
Santoni's Marketplace and Catering
Schmankerl Stube Bavarian 
Restaurant

Schwab Charitable Fund
SECU
Selfridge Builders
Shawan Downs
Smyth Jewelers
South Moon Under
Southern Maryland Electric 
Cooperative (SMECO)

Spring RV Show
SunTrust Foundation
Szechuan House

T. Rowe Price Program For 
Charitable Giving

The Moving Company
Thompson Creek Windows
Tourism Council of Frederick 
County, Inc.

Trigger Agency
Union Hotel Restaurant and Tavern
University of Maryland Medical 
Center

University System of Maryland 
at Hagerstown

Up Front Promotions
Valley Motors
Vanguard Charitable Endowment 
Program

Village of Noble’s Pond
V-me
Volvo Power Train North America
Walters Art Museum
Washington County Free Library
West/Rhode Riverkeeper, Inc.
Whiting-Turner Contracting 
Company

William G. Baker, Jr. Memorial Fund
William J. and Sally R. Siegel 
Foundation, Ltd.

Wine Source
Wolf Trap Foundation
Woodside Foundation

National corporate and 
foundation support

Association for Clinical Pastoral 
Education

Association of Professional 
Chaplains

Booz Allen Hamilton, Inc.
Classified Ventures, LLC
Denver Seminary
Denver Seminary Clinical Pastoral
Education Center
Discovery Communications
eHarmony
Florida Hospital Medical Center
George Washington University
Google
Hartford Fire Insurance Co. 
IBM
Military Chaplains Association
Monsanto Company
National Geo Television and Film 
(NGHT, Inc.)

National Renewable Energy 
Laboratory

National Science Foundation
Noblis Foundation
Racers For Christ
Reynolds Foil, Inc.
Richard and Gayle Haller
Rock Auto, LLC
Sunlife Insurance
Tawani Foundation
The J.O.Y. Foundation
Thomas and Patricia Bain
Travisty Productions
UT-Battelle, LLC
Virginia Clean Cities
Volkswagen Group of America
West Virginia University Research 
Corporation
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Project Partners and In-kind Donors

Advocates for Children & Youth
AFI Silver Theatre and Cultural Center
AirTran Airways
Alice Virginia and David W. Fletcher Foundation
Alter Communications
Annapolis Inn
Association of Fundraising Professionals, 
Maryland Chapter

Avalon Theatre
Baltimore Business Journal
Baltimore Jewish Times
Baltimore Sun Media Group
Beacon Hotel
Beacon Newspapers
Beth Tfiloh
Cabot Creamery
Center for the Arts
Charles Levine Caterers and Events
Chesapeake Bay Maritime Museum
Chesapeake Life Magazine
Creig Northrop Team of Long & Foster Real Estate
Everyman Theatre
Famous Dave's
Fire & Ice
Flowers & Fancies
Fox Sports Radio 1370 AM
Frederick County Public Libraries
Frederick Reads
Friendship Farm Bed and Breakfast
Girl Scouts of Central Maryland
Granite State Vacations
Harford County Historical Society
Historical Society of Talbot County
Howard County Historical Society
Howard County Office of Consumer Affairs
Hyatt Place Baltimore/Owings Mills
Inn at Deep Creek
Inn at Perry Cabin & Sherwood’s Landing Restaurant
Johns Hopkins Health System Corporation
Johns Hopkins University
Kingfish II with Captain Harry Neild
Liberty Hill Farm
Linden Row Inn
Marineland’s Dolphin Conservation Center
Martin's Caterers
Maryland Coalition of Families
Maryland Consumer Rights Coalition
Maryland Hispanic Chamber of Commerce
Maryland Historical Society
Maryland Life Magazine
Maryland Office of the Attorney General
Maryland Symphony Orchestra
Maryland Theatre
Maryland Women's Heritage Center
Mental Health Association of Maryland
Montgomery County Historical Society
Montgomery County Office on Consumer Protection
National Middle School Association (NMSA)
Network 2000
Northwest Honda
Paul Peck Institute, Montgomery College
Phillip Merrill School of Journalism, University of 
Maryland College Park

Protect America
Queen Anne’s County Historical Society
Reginald F. Lewis Museum of African American 
History & Culture

Renaissance Salon and Spa
Resort Quest
Sharon Keeny, Long & Foster Real Estate, Inc.
Solar & Wind Expo 2011
SOLgenics, Inc.
St. Gregory Hotel & Suites, Washington, DC
St. Mary's College of Maryland
St. Mary's County Historical Society
Stonehouse Publications
Style Magazine
Taos Ski Valley Resort

TAUCK
The Piano Man
The Y of Central Maryland
Tidewater Vacations
Truffles Catering
Virginia Opera
Washington County 
Museum of Fine Arts

WCBM Talk Radio 680 AM
WEAA 88.9 FM
Weinberg Center for the Arts
Woodhall Wine Cellars
WYPR 88.1 FM
Yucatan Holidays

Education Funders

Alabama Public Television
Baltimore Community Foundation
Corporation for Public Broadcasting (CPB)
Friends of Fort McHenry
Living Classrooms Foundation
Maryland State Department of Education
National Science Foundation
NOAA's Bay-Watershed Education and 
Training (B-WET) Program

Public Broadcasting Service (PBS)
Verizon Foundation

Education Project Partners

Arbutus Middle School
Baltimore City Public Schools
Enoch Pratt Free Library
Frederick Douglass High School
International Society for Technology in Education
Judith P. Hoyer Early Child Care and Family 
Education Centers

Maryland Head Start Association
Maryland Public Libraries
Maryland Society for Educational Technology
Maryland State Child Care Association
Maryland State Department of Education
Maryland State Family Child Care Association
Math Forum at Drexel University
National Middle School Association
National Oceanic and Atmospheric Administration
NorthBay Adventures
Port Discovery Children’s Museum
Ready at Five

Volunteers

Individuals and organizations who support MPT through 
volunteerism embrace the ideals of public television and public
service.  We appreciate the contribution of our volunteers.
Whether it is helping with a pledge drive to support our 
programming or by volunteering to clean up the Chesapeake
Bay, MPT volunteers are making an impact.  Thank you!
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Maryland Public Broadcasting Commission

Edward H. Kaplan, Chairman – Real estate developer/investor, 
Chesapeake Management Corporation

Paul L. Berry – Owner, Paul L. Berry & Associates, LLC
Richard D. Gelfman, Esq. – Broadcaster, WCTR-AM; Publisher
(vacant), ex officio, Superintendent of Schools, 
Maryland State Department of Education

Elizabeth M. Morgan, Ph.D. – Executive Director, Grad Nation, 
America’s Promise Alliance

Howard J. Rosen, CPA – Partner, Rosen, Sapperstein 
& Friedlander, Chartered

Richard Rynd – President, Rynd Enterprises
Theodore Venetoulis – Chairman & CEO, Corridor Media Inc.; 
Chairman & CEO, H&V Communications

Eleanor K. Wang – Contracting physical therapist; freelance actor

MPT Foundation, Inc. Board of Directors

George S. Wills, Chairman – Chairman, Wills & Associates, Inc.
Carole Sibel, Vice Chair – Community volunteer
Kip Mandris, Secretary – Public Relations Consultant
William J. McCarthy, Jr., Treasurer – Executive Director, 
Associated Catholic Charities

Larry D. Unger, President,  ex officio -  President & CEO, MPT

Howard P. Colhoun – Vice President (retired), T. Rowe Price
H. King Corbett – Executive Vice President, Bay Bank, FSB
Rosalee Davison – President, Ben and Zelda Cohen 
Charitable Foundation, Inc.

Robert C. Douglas, Esq. – Partner, DLA Piper
Elaine Freeman – Vice President for Communications (Retired), 
Johns Hopkins Medicine

Nettie R. Johnson – Vice President, Communications, 
Lockheed Martin

Edward H. Kaplan, ex officio, Chairman, 
Maryland Public Broadcasting Commission

Harry Kassap – Principal, Kassap Investments, LLC
Kathryn D. Lindquist – Chief Marketing Officer/Co-owner, 
Taylor-DeJongh

Joy Thomas Moore – Media consultant
Lourdes Morales – Community volunteer
Stanley F. Rodbell, CFP® – Financial planner, 
Sagemark Consulting

Richard Rynd – President, Rynd Enterprises
David P. Scheffenacker, Jr. – President, Preston Scheffenacker 
Properties, Inc.

J. MacGregor Tisdale – City President, SunTrust Bank
John A. Wolf, Esq. – Chairman, Ober�Kaler
Patrick Butler, Chair Emeritus – President & CEO, 
Association of Public Television Stations (APTS)

James A. Fellows, President Emeritus

Maryland Public Television Executive Management

Larry D. Unger, President and Chief Executive Officer
Gail Porter Long, Senior Vice President, Chief Education Officer, Education
Steven Schupak, Senior Vice President, Content Enterprises
George R. Beneman II, Vice President, Technology
Martin G. Jacobs, Vice President, Chief Financial Officer
Gladys Kaplan, Vice President, Facilities & Human Resources
Andrew H. Levine, General Counsel
Richard Lore, Vice President, Development
Zvi Shoubin, Managing Director, MPT Networks 
Kirby Storms, Managing Director, Engineering 
Harry Vaughn, Managing Director, Production Operations 
Alex Vitalo, Managing Director, Creative Services & Interactive Media

Principal Memberships

Association of Public Television Stations (APTS)
Baltimore Broadcasters Coalition
Maryland, DC, Delaware Broadcasters Association (MDCD)
National Educational Telecommunications Association (NETA)
National Television Academy
Organization of State Broadcasting Executives (OSBE)
Public Broadcasting Management Association (PBMA)
Public Broadcasting Service (PBS)
Public Television Major Market Group, LLC

Charity Campaigns Supporting the MPT Foundation,
Inc., a 501(c)(3) organization
Combined Federal Campaign, Chesapeake Bay Area – code #60868
Combined Federal Campaign, National Capital Area – code #60868
Maryland Charity Campaign – code #1995
United Way of Central Maryland – code #6090

Your gifts to the MPT Foundation bring you the very same membership benefits as gifts to MPT — and more!

Often, a donor’s employer, donor-advised-fund administrator, or personal foundation may require that a charitable 
gift be made to a recognized 501(c)(3) organization.  The MPT Foundation, Inc. (tax identification number 52-1224503)
is a 501(c)(3) nonprofit organization whereas Maryland Public Television is an agency of the State of Maryland.

Similarly, if you want a bequest, IRA, or other planned gift to work for the good of the 
community in perpetuity, you must direct your gift to the foundation, where it will be 
applied toward The Maryland Public Television General Endowment Fund; or you may choose
to restrict your legacy gift to any one of these more targeted endowment funds:

• The MPT Regional Programming Endowment Fund to support projects and 
programming relevant to the region we serve
• The MPT Educational Programming Endowment Fund to projects and 
programming in support of children, students, teachers and their families
• The MPT Program Acquisition Endowment Fund to enable MPT to acquire 
high-quality programming from a wide variety of public and private sources.

These funds are housed at the MPT Foundation, Inc.  Donors can be confident that all 
donations received by the MPT Foundation will be directed only to MPT in support of 
its educational and public service programming and community outreach.

Why give to the MPT Foundation, Inc.?
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Designed by MPT Creative Services.  Printed by Maryland Correctional Enterprises. 
For additional copies, please call (410) 581-4138.

© 2012. Maryland Public Broadcasting Commission

Maryland Public Television
11767 Owings Mills Boulevard 

Owings Mills, Maryland 21117-1499
(800) 223-3678 / (410) 356-5600

www.mpt.org
www.Thinkport.org
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