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10-313. CONTRACTUAL RELATIONSHIP BETWEEN SUPPLIER AND RETAIL
DEALER.

EACH CONTRACTUAL RELATIONSHIP BETWEEN A SUPPLIER AND
RETAIL SERVICE STATION DEALER SHALL CONFORM TO THE MARYLAND
GASOHOL AND GASOLINE PRODUCTS MARKETING ACT AND THE
FEDERAL PETROLEUM MARKETING PRACTICES ACT.

REVISOR’S NOTE: This section is new language derived without substantive
change from former Art. 56, § 157F(a)(2).

The defined term *‘retail service station dealer” is substituted for the former
word “dealers” to clarify that this section applies to retail service station
dealers.

The former introductory phrase “[njotwithstanding the above” is deleted as
surplusage.

The Maryland Gasohol and Gasoline Products Marketing Act is Title 11,
Subtitle 3 of the Commercial Law Article.

The federal Petroleum Marketing Practices Act is 15 U.S.C. §§ 2801-06,
2821-24, and 2841.

Defined terms: *‘Gasoline” § 10-101
“Retail service station dealer” § 10-101

10-314. SUPPLIER TO MEET SPECIFICATIONS.

EACH SUPPLIER OF MOTOR FUEL TO A RETAIL SERVICE STATION
DEALER SHALL ENSURE THAT THE MOTOR FUEL MEETS SPECIFICATIONS
SET BY THE COMPTROLLER.

REVISOR’S NOTE: This section is new language derived without substantive
change from the fourth sentence of former Art. 56, § 157B(a).

The former phrase “{w]hen such specifications are established” is deleted as
surplusage.

Defined terms: ‘“Comptroller” § 1-101
“Motor fuel” § 10-101
“Retail service station dealer” § 10-101

10-315. ADVERTISING SIGNS.
(A) REQUIRED.

A PERSON WHO SELLS MOTOR FUEL AT RETAIL SHALL DISPLAY
SIGNS IN ACCORDANCE WITH THIS SECTION.

(B) DISPENSING EQUIPMENT SIGNS.
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