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I (2) A POLITICAL COMMITTEE ESTABLISHED UNDER TITLE 13 OF THIS
ARTICLE.

REVISOR’'S NOTE: This subsection is new language added for clarity.

(I “CAMPAIGN FINANCE REPORT” MEANS A REPORT, STATEMENT,
AFFIDAVIT, OR OTHER DOCUMENT THAT IS:

{1} AUTHCRIZED OR REQUIRED UNDER THIS ARTICLE;

(2) RELATED TO THE CAMPAIGN FINANCE ACTIVITIES OF A CAMPAIGN
FINANCE ENTITY OR TO EXPENSES ASSOCIATED WITH A LEGISLATIVE NEWSLETTER,
AND

(3) FILED OR SUBMITTED ON A FORM PRESCRIBED BY THE STATE
BOARD UNDER THIS ARTICLE.

REVISOR’S NOTE: Items (1) and (2) of this subsection are new language added
for clarity and to consclidate various references to a “report”, “campaign

7o«

fund report”, “report of contributions and expenditures”, “statement”, and
other similar references for clarity. :

Item (3) of this subsection is new language derived from former Art. 33, §
13-402(a).

[(W1{J) “Campaign manager” means a person designated by a candidate, or
the candidate’s representative, to exercise general overall responsibility for the
conduct of the candidate’s political campaign.

REVISOR’S NOTE: This subsection formerly was Art. 33, § 1-101(h).
No changes are made.
(K “CAMPAIGN MATERIAL”.
(1) “CAMPAIGN MATERIAL” MEANS ANY MATERIAL THAT:
(I). CONTAINS TEXT, GRAPHICS, OR OTHER IMAGES;

(II) RELATES TO A CANDIDATE, A PROSPECTIVE CANDIDATE, OR
THE APFROVAL OR REJECTION OF A QUESTION; AND

(ITII) IS PUBLISHED OR DISTRIBUTED.
(2) “CAMPAIGN MATERIAL” INCLUDES:

(I}  MATERIAL TRANSMITTED BY OR APPEARING ON THE INTERNET
OR OTHER ELECTRONIC MEDIUM; AND

(II) AN ORAL COMMERCIAL CAMPAIGN ADVERTISEMENT.

REVISOR’S NOTE: This subsection is new language derived without
substantive change from former Art. 33, §§ 13-501(a)1) and 13-502(a)(1),
as they related to campaign material.
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