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SECTION 2. AND BE IT FURTHER ENACTED, That the intent of this Act is
to generate a substantial increase in the State’s effort towards tourism advertising and
promotion. Toward that end, the Office of Tourism Development shall- spend in each of
Fiscal Years 1996, 1997, and 1998 on tourism marketing a portion of their budget
appropriation not less than the portion of their 1995 budget appropriation spent on such

purposes. .

SECTION 3. AND BE IT FURTHER ENACTED, That the Office of Tourism
Development may not spend more-than 20% of any funds appropriated under Article
83A, § 4-1A-08(g)(2) of the Code for each fiscal year on the research, creation, and
production of the actual advertisements or promotional materials to be used in the
marketing effort.




