SAMUEL FRAUNCES

Born in the West Indies, Fraunces came fo America and
became an innkeeper. In 1755, he amassed enough money fo
purchase the “Queens Head Tavern” which was later known as
“Fraunces’ Tavern.”

The purchase was made in 1762 (deed dated Januvary 15,
1762) for two thousand pounds. In 1765 he leased it to John
Jones, in 1766 to Bolton and Segill and in 1770 Fraunces ftook

possession again.

The Tavern is famous because it is said that here is where
many plans for the Revolution were fermented and where

General George Washington said farewell fo his officers at the
end of the hostilities.

ISAAC JOHNSON

The “Alligator Store” was often time the name given fo the
business owned and operafted by Isaac Johnson. He starfed as

a boy helping around the store, learning all he could about the

business.

When he had learned enough and the opportunity presen-
ted itself, he bought the business. His hand bills tell the story of

his activities.

Isaac Johnson, manvufacturer and dealer in Florida
curiosities, jewelry, novelties, live and stuffed alligators,
chameleons, shells, palmetto fans, fly brushes and all kinds of
alligator tooth jewelry.
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ashington’s leadership.

After the revolution, it was al
Fraunces’ Tavern in the Long Room
on Dec. 4, 1783 that General
Washington said farewell to his of-
ficers. Today Fraunces’ Tavern is a
museum which was restored in 1902
by the Sons of the Revolution who
were not aware and denied that
Fraunces was a black man.

in the south many blacks were
léarning by observation and par-
ticipation in business as part of their
duties as slaves. Little by little they
were educated to be more functional
within the business community So
that the owner or the white clerks did
not have to do much more than greet
the customers and pass the time of
day.

In_instances where blatks were
taught to read and write there was
evidence of a direct connection with
anti-slavery activities. Several states
passed laws “prohibiting the use of
or employ of slavés in any business
whatsoever in which a knowledge of
reading or writing was required.”

There were, however, some free
blacks and slaves that knew white
people in influential places or were
related to them by miscegenation,
that were able to conduct
businesses. These businesses
required little capital, hard work,
minimal in nature or catered to the

wants of a segregated world not ser-
ved by the business enterprises of
the white community.

Long before the Jews came and
saw the economic possibilities in the
black ghettos of Baltimore, Md.,
Richmond and Norfolk, Va., Wilming-
ton, Del., Charleston, S.C., Savan-
nah, Ga., Mobile, Ala., and New
Orleans, La., the free blacks in

business were the exploiters.

This half free status of the Freed-
men with its social and economic

drawbacks, was the eventual demise
of the “Free Negroes™ business.

The blacks in the South had
acquired a number of personal ser-
vice skills during their enslavement
which allowed them to later engage
in businesses associated with these
trades such as restaurants, barber-
shops, tailoring, etc. |

Other businesses such as grocery

stores, meat markets and livery
stables were viable because they
required little or no capital. And, still
others were in business as the resuit
of skillfulness in carpentry,
mechanics, and brickiaying.

The Northern blacks were in more
developed business communities
which ‘required skills, efficiencies,
and capital not available to the
Southerners. They were free, hence,
they had no one to observe in
business ventures and they were
never excluded from trade unions.

The Irish and German immigration

(Continued on Page 12)

SAMUEL HARRIS

Started in business around 1880 in Williamsburg, Va.,
with a capital of $75.00. By 1900 he was doing a business of
$535,000 o year. He owned ninety-six building lots in William-

sburg, four large farms in the state, and other property in Rich-
mond, Norfolk and Newport News,

His large store was stocked with goods shipped in his own
vessel that was manned by his own ciew.
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When you take the family on vacation this summer,
take them on a United Friend Ship. We’ll make
everyone feel like the boss of the nation’s largest
airline.

United knows how to show the whole family
a fine time. We have more exciting vacation spots
to offer —from Broadway to Hawaii —and more
experience in taking you there. And we have a

pack of great vacation packages, with fly/drive
plans, golf and tennis specials —something for

“every family’s dream vacation. Ask your lravel

Agent for details; he's the travel pro.

In the air, you'll enjoy United’s service.
Like meals for special diets—low calorie, high
protein, even hot dogs for the kids are available
when ordered ahead. United makes room for
lots of bosses, big and small.

This summer, take all the
bosses along—in the fniendly £

R sskies of United.

endlyskies of United.
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